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1. Crisis of Modern Democracy
and Representative Politics
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Gradual Decrease
in Voter Turnout in the World

Voter Turnout Trend in OECD members (Records prior to 2011)

Panal A. Voling rates in the most recent election,
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Source: OECD Social Indicators: Society at a Glance 2011
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Drastic Decline
in Voter Turnout in Korea

Voter turnout in Korea’s National Assembly Election

B voter turnout(%) voter turnout trend
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Declining Public Trust in Parliament

International Survey on Public Trust in Parliament (2008)
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2. Limitations of the Traditional
Media
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Emergence of New Media

Limitations of traditional media and emergence of new media

Increase mistrust in
traditional media

Emergence of social media,
including internet

Playing a supporting role Limitations of one-way
for government authority | communication
N
Losing a role in overseeing Era of interactive
the government communication
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Gradual Decline in Korean Media Trust

Trust in Korean Media : 60% (2008) — 48% (2014)
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Decrease in Newspaper’s Trust Level

Trust level in media when a report 1s made by multiple types of

media simultaneously (2008-2013)
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3. Politics 1n the Era of Social Media
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Changes in Political Landscape
as New Media Emerges

Exploring possibilities to overcome

crisis of representative politics, using social media

Transcending physical boundaries of participation

v" Open debate in internet (No time limit)

Establishing open, horizontal network

7

v" Decrease in roles and functions of political party
v Emergence of new types of individual participants

Expanding interactive communication
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Social Media can Complement
Existing Media

Comparison between social media and traditional media

Social Media isnot Traditional

Facebook, Twitter, Blogs, Maobile Print, Radio, TV, Digital
Real-time, Guided Planned, Controlled
Many-to-many One-to-many
Transparent, Authentic, Genuine Awareness, Splash, Surprise
Niche Media Mass Media
Marrowcasting Broadcasting
Two Way Une Way
\ Eﬂnverﬂng Eunuincing
W
@ﬁ fookt "_' in theeve siart

a ﬂlﬂiﬂgﬂ&; and

Listen.

World e-Parliament Conference 2014



Social Media in US Politics

Social media use 1n 2012 presidential election between

Barack Obama and Mitt Romney

Obama Leads Romney in Digital Activity...

Number of all digital posts studied

mObama mRomney

404

106

55
27 34 16 21 10

Faceboaok Twitter YouTube  Website Blag

Date Range: June 4-17, 2012

PEW RESEARCH CEMTER'S PROJECT FOR EXCELLENCE IN JOURMNALISM

...and Social Media Response
Number of all digital posts studied

mCbama mRomney
1124175

839,933

B33,597

399,225

150,106

- g,601

Twitter Retweets YouTube
Comments,/Likes, Views

Faceboaok Likes

Date Range: June 4-17, 2012

PEW RESEARCH CEMNTERS PROJECT FOR EXCELLENCE IN JOURMALISM
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Social Media in US Politics

Social media use 1n 2012 presidential election

between Barack Obama and Mitt Romney

| Mitt Romney @ @ :
3 MittHomney Platform Measurement Y i

o
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B onaMA S nIDE N

i =Te kel
i Fans i 29.3million | 8.2 milion

929 247 467,897 I —
EE”Q%%‘TL“E”'; 077% | 1.99%

Barﬂ{:k Gbamaﬂ' » Followers 20.5 million 1.3 million

%

Tweets | 6562 | 1,209
ncircles | 21milion | 958.6k

Followers | 34,311 : 1,498*

o &

See. | STRES | (ThiER0ET | Sulngom | Followers | l.4milion | 40k
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Social Media in US Politics

Active use of social media 1n election campaigns

THE 2012
SOCIAL MEDIA
PRESIDENTIAL

ELECTION

WHAT IF THE 2012 PRESIDENTIAL ELECTIONS
WERE DECIDED ON FACEBOOK AND TWITTER?

4 k k
" I_P EL
¥
BARAC K OBAMA HAS MEARLY ax AS M ACEROOK FA
AN CANDIDAT Es COMBINED

+8,752, 258
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Social Media in Korean Politics

Emergence of social media as a major tool for campaigning

in Korea’s 2012 presidential election

Support base
in social media

ull -l
250,000 - . Twitter “Follower” J : &ELE,? 337,000

==

30,000 ﬁ Facebook “Like” J lﬁ 103,000
689.000 . ' Kakao Talk “Plus friends”J . 538.000

Source: MoneyToday(2012.12.19)
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Social Media in Korean Politics

Candidate, Park : Good example 1n the use of social media

in 2012 presidential election
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Social Media in Korean Politics

World’s first internet president logs on

President Noh, Moo Hyun (2002)

} Technology

World's first internet president logs on
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4. Expanding Parliamentarism,
using Social Media
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Facilitating Communication
between Parliament and Citizens

Why social media in parliament?

Providing information
on legislation and

parliamentary politics
J

Increasing public interest in |
politics & encouraging
public participation in

political process )

Establishing
Interactive communication
framework
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Social Media
in EU Governments and Parliaments

Creating a communication channel

between policy makers and policy takers

< WeGov Project >

Developing a tool
for analyzing hot issues
in social media

®
\/ 5 ~
Developing a model for better and

workspace convenient communication
between policy makers and policy takers

{'J:_?

.
LASCTIIRE] 7 WA
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Social Media
in EU Governments and Parliaments

WeGov Toolbox

Topic analysis

User behavior

Debate analysis J .
| analysis
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Social Media
in EU Governments and Parliaments

Creating a public opinion channel and

reflecting public views in policy-making

<HUWY Project >

Creating SNS
for youngsters
to search and write

\
\/

Policy-makers take those
postings into consideration when
making policies
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Social Media
in French Government and Parliament

Relay of public hearings, capturing public opinions

< Twitter @Senat_direct > < Facebook poll >

Sénat ask=ad 3 questar
sy o o e
L ot i avemper Sil11 W
ER]
- -

SEnat_aireot : i .
[Et vous ?] Fensaz-vous qua la consommatton d'alconl ast trop

importante dans les soirées étudiantes ?

® Follow
) | O | 41

Senat_Dhiect e Nemunnd panimaniare de Salon F ek | = | Non | +12

Like - Comment - Share

@Senat_direct relays public Capturing public opinions

hearings in parliament in real time through Facebook polls
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Social Media
in British Government and Parliament

Parliament answers to the questions on policies

presented by citizens

< Twitter hash tag > < Answer on YouTube >

— | Resources4Schools fresdschools Dec 11
ithoars  “AskGowve how do you respond to this statistic taken from research we
undertook with teachers? pic_twitter com/OriudQKorc Y adekGowve 10 Dec 2043 | Howte of Commong Education
| -
conmitea

| LT O P - 1RR D - ZEIS AT

P Expand 4 Reply +3 Retweet W% Favorite s=ss More

How strongly do you agree with the following statement?

I feel that the Government consulted thoroughly and consistenty with teachers
regarding the new GCSE system in England”

Michasi Gove aniwers tlaiiave Tesier quesians dureg
Eeucafion CommiSes evidence sesaion
Th O Pl - 20 - ZEST0NE

angy Lgrae

Citizens ask questions on policies, using hash tag. Answers to those
questions are provided by the parliament and posted on YouTube.
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Social Media

in Brazilian Government and Parliament

Comprehensive service, combining social media, video clips

and off-line gatherings

< e-Democracia >

E-Mail Senha

Cadastre-se para participar Esgueci a senha

-~} Espacgo Livre

—| Nesse espacgo vocé cria os foruns de discuss3o com temas de sua escolha e também participa

E dos foruns criados por outros usudrios do e-Demaocracia.

Compartilhe esta Comunidade

Inicial Participe Informe-se
Forum
/& Inicio | (& Mensagens recentes | [£] Estatisticas Pesquisar
£ RSS (Abre uma nova janela)
¥ Foruns
Mostrando 1 - 20 de 37 resultados. Itens por pagina 20 pgagina 1 |~ de 2 4 Primeirc | 4 Anterior | Préximo b | Ultima ki
Forum Topicos Mensagens

A Constituicdo, Justica e Cidadania

Visa a debater principalmente os direitos fundamentais. A Constituicdo € a pedra fundamental e este

forum visa entendé-la para poder pratica-la. Um dos assuntos atuais mais importantes € 3 Liberdade 1
de Expressdo, e ela tem sido objeto de tentativas de mudancas dos guais um contante monitoramento

da sociedade & critiico para 3 sobrevivéncia da nacdo.

4

Administracdo Pidablica

%]

Agropecuaria e Pesca
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5. Development Strategy
in Representative Politics,
using Social Media
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Social Media in Legislative Process

Exploring possibilities to use social media

Setting Agenda

v" Creating a place for
users to participate in
legislative process

v’ Capturing public
opinions and taking
them into
consideration

in each legislative process

Legislation

v" Relay of MP activities
v" Electronic public

hearing

Monitoring

v Observing legislation
impact

v Making Legislature,
institutional

improvements
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What should be considered
when using social media in legislative process

Checklist for social media use in legislative process

v’ Representativeness of SNS: favoring main social media users
S

v’ Authenticity: fact-check J

v" Ethics in a cyber space J
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Social Media, Cyber Space
for Political Debate

Changes 1n representative politics, using social media

Facilitating parliamentary
politics, connecting on-line
and off-line network

Creating a political
party with on-line and
off-line network

@ Forming political opinions
through social media and
expanding political participation
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